CELEBRATING MADIBA’S LEGACY:

A JOURNEY THROUGH THE NELSON MANDELA MUSEUM

ituated in Mthatha in the Eastern Cape, the
Nelson Mandela Museum stands as a testament

)

to the enduring legacy of South Africa’s beloved

former President, Nelson Mandela.

Nontlahla Dalindyebo, the museum’s senior manager for

public engagement and marketing, eloquently highlighted:

“The Nelson Mandela Museum is dedicated to preserving
the legacy of Nelson Mandela and promoting his

greatness.”

Established a decade after Mandela’s release from prison,
the museum serves as a beacon of hope and inspiration,
celebrating the life and achievements of one of the
world’s most influential leaders. With two main sites

- the Bhunga Building in Mthatha and the Youth and
Heritage Centre in Qunu — the museum offers visitors a

comprehensive insight into Mandela’s journey.

The Bhunga Building houses an extensive collection
of exhibits chronicling Mandela’s life, his struggle for
democracy, and the end of apartheid. Here, visitors can
embark on guided tours and immerse themselves in

Mandela’s story, from his early years to his presidency.

One of the highlights is “The Meaning of Mandela,” an

exhibit that delves into the various facets of Mandela’s
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Meanwhile, the Youth and Heritage Centre in

Qunu serves as a catalyst for youth and community
development, offering a glimpse into Mandela’s humble
beginnings. Visitors can explore significant sites such as
the sliding stone where Mandela played as a child, the
ruins of a rondel where he was named Nelson, and the

family gravesite where he rests.
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As the Nelson Mandela Museum continues to honor
Mandela’s legacy, it remains a symbol of hope, resilience,
and reconciliation for people around the world. Through
its immersive exhibits and educational initiatives, the
museum ensures that Mandela’s spirit lives on, inspiring
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“Our goal is to keep Mandela’s name and legacy alive by
developing programs and initiatives that create a vibrant
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and inclusive environment for all,” concluded Dalindyebo.
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new hotels, activities and suppliers, and also
it is always good that everyone sees that the
company is still alive and is still healthy. | see that
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ATl is very important, threefold
for us. It’s brand awareness of
the area and the destination. It’s
showcasing products to those
who do not know about us and
the area. Third, it’s all about
networking. We cannot network
on Zoom as we used to during
COVID, doing it face to face is
much easier.

Don’t be shy to put your hand
out and say: ‘| would like to talk
to you’. Because that’s what it’s
about. We are here to network.
We are here to do business to
business collaboration. SA Tourism
is giving us the platform to do
that”
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